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Turning a Green Eye
on the Future
AV Integrators play a key role in energy and environmental design

Suddenly, our world has turned “green.” What started out as a few rich celebrities with solar
panels and electric cars has quickly evolved into a legislative and business trend. The eco-
nomic climate and cultural environment has fundamentally changed in recent years, and
there’s no turning back. The U.S. Green Building Council (USGBC) reports that the annual
U.S. green building products and services market was more than $7 billion in 2005, $12 bil-
lion in 2007, and projected to increase to $60 billion by 2010.

The Leadership in Energy and Environmental Design (LEED) was established in 2000, set-
ting quantifiable metrics for “green” building. With a definitive rating system, building and
design professionals have confidence to support and promote the “green” initiative. In fact,
today, any federal government or military facility new construction or renovation, must be
LEED certified. Twenty-two states require LEED certification and California Title 24 continu-
ally raises the bar for energy efficient, green building codes. Seventy-five cities, including
New York and Los Angeles, now require that all new commercial construction meet LEED
standards. Independently, architects are actively pushing green building designs in order to
add value for their clients by creating sustainable facilities that save energy and money, and
increase productivity. 

Increasingly, universities and corporate clients are exploring, if not expecting, green solu-
tions. In fact, major companies across various market segments such as Dow Chemical,
General Electric, and Wal-Mart have established chief sustainability officers. According the
New York Times (July 2007), chief sustainability officers “are not simply environmental watch-
dogs, there to keep operations safe and regulators at bay. The new environmental chiefs are

helping companies profit from the push 
to go green.” 

Installed commercial systems are
increasingly going green, and most in our
industry are not prepared to answer ques-
tions, contribute to the design process, or
offer solutions. While many questions
remain, the critical issue that must be
addressed sooner rather than later is: Will
you be a valued resource in this new 
business environment, or will you be left
out in the cold?

Starting the Process
Commercial construction of any type is a
collaborative process, and even more so
regarding a LEED certified building proj-
ect. The process starts early in the design,
when the owners and architect set the
LEED point goal. The architectural and
engineering design team, including the
AV consultant, lighting, and interior
designers assess the project needs and
create a plan to achieve the stated goals.
In this way, the architect is extremely influ-
ential, and it is critical to get involved in
the discussions at this early, pivot stage. 

Cook+Fox Architects is an established
firm in New York City that designed the
Bank of America Tower in Manhattan, the
first Platinum LEED rated high-rise build-
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ing. This group has embraced green build-
ing to the extent that when the firm
designed its new office in 2006, it trans-
formed a 12,000-square-foot space on the
top floor of an eight-story building on Sixth
Avenue in New York into the first office in
the city with a Platinum LEED rating. 

“We felt we had to meet very high stan-
dards in terms of sustainability and green
design,” said Alice Hartley, Cook+Fox
LEED AP. “It was a chance to experience
firsthand the process we put our clients
through, and it was a great learning experi-
ence.” It also serves as a great showroom
for potential clients.  

When striving for LEED certification,
architects must consider every aspect of
the facility inside and out, including loca-
tion, furniture, carpeting, paint, and win-
dows. Architects rely on the expertise of
various trades, especially consultants,
regarding technology such as acoustics, AV,
lighting, and control systems.

Scott Walker, president, CEO of
Waveguide Consulting in Atlanta, Georgia,
has been an independent AV and acousti-
cal consultant since 1989, and in 2007,
became the world’s first LEED-accredited
CTS-D. “There are about 42,000 LEED APs
in the world, and most of them are clients
of AV consultants and integrators. I
became a LEED AP to be able to have an
intelligent conversation with my clients
about how AV can support a project’s LEED
goals. AV is not directly contemplated in
the LEED point system, but where it comes
to energy performance or lighting control,
AV solutions can play a key role.”

The Integrator’s Role
Integrators need a seat at the table, too.
Architects and consultants can design sys-
tems, but they need a partner to install and
program these systems who understands
LEED and can contribute to the process.
Carlo Beuf, CTS, LEED AP for AV integrator
Cenero, LLC in Malvern, Pennsylvania,
recently completed his LEED CI
(Commercial Interiors) accreditation. “About
a year and a half ago I noticed LEED coming
up in almost every conversation with our
architectural and interior design partners,
and we decided that the best way to be bet-
ter partners and provide better solutions
was to learn more about it,” Beuf observes. 

Walker adds, “If you are completely
unaware of energy codes or impact AV can
have on the energy consumption of the
building, you need to become aware. At a

minimum, you don’t want to be the only
person in the room that has no idea what
everybody else is talking about.”

Both Walker and Beuf make the point
that there are no specific AV credits in
LEED certification, but they anticipate
there will be. Walker asserts,” We should
be saying, ‘Look, we [AV] are a significant
part of your building; we should be con-
templated under the LEED point system.’”
Walker advocates a fully integrated
approach, controlling heating, cooling, and
lighting on the same platform as AV.

“The ‘ah-ha’ moment for me was realiz-
ing that we can play a role in the AV indus-
try that currently is falling through the
cracks — the systems integration effort,”
Walker notes. “That’s what we do best.
Maybe because we’ve been doing it for 25
years we’ve forgotten how cool that is.
Other industries, such as lighting and
HVAC, are very siloed. What we do as an
industry is to integrate disparate systems,
and that’s what the world needs, an over-
arching solution that ties the silos together.

“We’re really part of the intelligent build-
ing industry,” Walker asserts. “We enable
facilities to manage audiovisual or energy.
Those systems should be part of a unified,
intelligent building solution. I think that we
are not just AV problem
solvers, we are building
problem solvers.”

The Integrated
Approach
Traditionally, the well-
established commercial
construction process has
not included AV integrators
until after all the environ-
mental systems, such as
lighting, shades and HVAC,
were already specified, and
in many cases, installed.
The trend toward green
building is beginning to dis-
rupt the status quo and
compelling architects and
general contractors to look
to our industry for ideas.

“One of the byproducts
of the green movement is
that if forces more people
to the table sooner,
because it is an integrated
approach — you have to
start early in the project,”
Walker observes. “You set a

LEED goal and plan from there — it’s not
something you can do after the fact.” 

“We’re just beginning to offer our LEED
expertise to our clients and architectural
and design partners, and we encourage
them to get us involved in those discus-
sions early,” says Beuf. “We need to edu-
cate all the stakeholders about how audio-
visual and control systems integrate with
the complete project. Right now, a lot of
what we bring to the project is a little
ambiguous because there are few guide-
lines yet for audiovisual components. The
LEED certification process and credit inter-
pretation structure are pretty collaborative
and fluid, so there is definitely an opportu-
nity to influence that process.”

“The good thing about LEED certifica-
tion is that it’s tangible,” says Beuf.  “In
addition to having a positive impact on
the environment, LEED often provides a
better ROI than traditional methods of
design and installation. Sometimes it is a
matter of helping the people that make
the financial decisions realize that there
are numerous benefits to embracing
LEED both in the short and long term,
including direct benefits such as reduced
utility costs and improved employee pro-
ductivity and health.”  ■
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